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ALL ARTICLES ARE AVAILABLE ONLINE AND/OR IN STORES.

P R E S S - C O N T A C T

KEY

CLY = TENCEL™ LYOCELL
CO = COTTON
COR = COTTON (BIO)
CV = VISCOSE
CVE = LENZING™ ECOVERO™ 
EL = ELASTANE
EME = ELASTOMULTIESTER
MPES = METALLIZED POLYESTER
PA = POLYAMIDE
PAN = POLYACRYL
PES = POLYESTER
PESR = RECYCLED POLYESTER
WO = WOOL
 = 


